
 

 

 
MEDIA RELATIONS & CONTENT MARKETING MANAGER 
 
ABOUT THE ROLE 
Team Wendy is seeking a talented marketing communications professional to drive our media 
relations and content marketing strategies. Reporting to the director of marketing 
communications, the ideal candidate will have a comprehensive media relations and 
communications background, solid experience in content marketing strategies and initiatives, 
excellent writing skills, some social media and integrated marketing experience, and is 
comfortable with creative and marketing projects.  
 
We seek and hire friendly, fun, self-motivated individuals who are smart and driven. We also look 
for individuals with a passion for marketing communications who are committed to continuous 
learning to grow their professional experience. We place an emphasis on personal and 
professional growth, and foster an environment where you are able to learn from others and then 
build upon it, so others can learn from you. The ideal candidate is creative, enthusiastic, detail -
oriented and collaborative. 
 
ABOUT TEAM WENDY 
Cleveland-based Team Wendy’s mission is to research, design and develop the most innovative, 
purpose-built and impact-mitigating products and technologies on the market. It places a strong 
focus on research, particularly the causes and prevention of TBI. Founded in 1997 in honor of 
Wendy Moore, who died tragically from a TBI following a ski accident, Wendy’s name lives on 
today in the protective products and gear used by hundreds of thousands worldwide, including 
the men and women of the United States Military.  
 
In 2016, Team Wendy was named one of Northcoast 99’s Best Places to Work in NE Ohio.  We 
are a group of smart, hardworking individuals who like to have fun while doing work that helps to 
save lives. On a daily basis we aim to keep an open mind, constantly evaluate new information 
without bias, and always look for ways to improve our products, our touch points with our 
customers, our industry and our community. 
 
REQUIREMENTS:  

• Five to seven years in a public relations, communications, content marketing or relevant 
role in an agency or in-house corporate communications environment.  

• Strong experience in media relations, and content-driven digital and influencer programs. 

• Proven experience planning, executing and measuring campaigns, launches and day-to-
day communications initiatives. 

• Excellent written and oral communication. 

• Meticulous organizational and time management skills.  

• Resourcefulness and attention to detail.  

• Experience with social and traditional media, and ability to monitor both. 

• Working knowledge of social media channels; knowledge of organic and paid social 
media strategies a plus. 

• Comfortable with creative and marketing projects.  

• Professional relationship-building skills and social demeanor. 

• Big picture, strategic thinker, with grit to execute initiatives. 

• Strong knowledge of AP style guidelines required. 

• Bachelor degree in a relevant field of work; B.A. in Communications, Journalism or 
English preferred. 

• Technical skills include: basic knowledge of Microsoft Office and PowerPoint/Prezi. 



 

 

 
RESPONSIBILITIES: 

• Develop deep knowledge and understanding of Team Wendy’s business operations. 

• Identify and write newsworthy stories and communications for media opportunities, such 
as press releases, bylined articles, blog copy and other collateral.  

• Drive blog strategy, including the creation and maintenance of a content calendar. Draft 
content and make writing assignments to other team members, manage deadlines and 
publish content. 

• Content creation across a multitude of channels.  

• Assist in the development of campaign strategy, messaging and thought leadership . 

• Participate in strategy development and annual planning for integrated marketing 
communications tactics. 

• Contribute to measurement and analytics, making optimization recommendations  for 
media relations and content marketing efforts. 

• Advance team knowledge of content/digital trends. 

• Assist in the management of influencer programs. 

• Constant communication with team members. 

• Project management and ability to work on a deadline. 

• Participation in brainstorming sessions. 
 

 
 
 
 
 
 


